
Content marketing has never been more important 
for law firms promoting themselves online. At the 
centre of any marketing plan should be the creation 
of concise, thorough and valuable content. 

Quality content aimed at your target audience 
further engages your clients, while strengthening 
your position as the industry expert and the best 
partner to help with their legal challenge.

At Lexology, we work with more than 800 law 
firms around the world to support their content 
marketing strategies and have created this guide 
to provide you with the basics of creating insightful 
and high-quality content.
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Define your target audience
Make sure you clearly define the audience which you want to read 
your content, as you will always need to have your audience in mind 
whilst creating content.

You will need to create buyer personas, profiles of your ideal clients, 
as you will be mainly writing content for prospective clients.

The persona will clearly define who they are by analysing your 
current customers, identifying their common traits as well as the 
legal matters that they’re facing.

Write for your audience
You need to write your content with your specific audience in mind 
and, if you are creating content on behalf of your firm, it should be 
written in the brand voice of the firm. It is important to write for your 
audience, buyer personas and firm goals.

Content exists in many formats and you need to match the right 
content with the right medium. For example, writing for online 
publication, you might choose for the paragraphs to be shorter, 
easier to read and digest.

Identify the purpose of your content
The goal of content marketing for most law firms is to attract new 
business opportunities and further engage and retain existing 
clients. To achieve this, content must generate leads; for this to 
happen, content must attract readers.

In order to generate relevant traffic, make sure that the content you 
are writing is providing information that your audience is searching 
for. Keywords are an excellent way to validate whether your 
audience is searching for this content or not.

Identify a key message that you would like to be the foundation of your 
content writing. Keep this in mind when writing your content and try and 
make sure your content refers to the key message as much as possible.

Write engaging and actionable content
Start off with a compelling and engaging headline. The headline will 
determine whether your audience will choose to read the content, so 
you need to ensure that it sparks interest with them.

After the headline, you have a small window of time to keep your 
audience engaged. Make sure the opening gets to the point of your 
content quickly, is engaging and grabs their attention. The opening 
of your content also determines whether they will continue to read.

Include a call-to-action that invites your audience to do what you 
want them to do next, for example, you may want them to share the 
article or contact the author.
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Establish credibility and support 
your claims
To create insightful and quality content you must have extensive 
knowledge on your chosen topic. 

As a law firm, you are familiar with providing factual and accurate 
information to your clients and your content should do the same. 
Include quality statistics and data from credible sources to validate 
and support your content. This will strengthen your position as an 
industry expert and give you authority with your audience.

Leverage keywords
Keywords are an excellent way to check whether your audience is 
searching for this type of content. Online search engines trawl the 
internet looking for content that matches what users are searching for. 

Identify the words and phrases that best describe your content and 
determine whether these are keywords that your audience is searching 
for. You may then need to identify alternative keywords or change the 
focus of your content to ensure that the content will attract your audience.

It is important for you to include those keywords in your headline and 
the body of your content, but you want to make sure that they appear 
in relevant places and sound natural.

Review and adapt your content
After publishing your content, you should take some time to review 
your content’s performance and reach.

In order to analyse the data and judge the success of your content 
marketing strategy, visit the Analytics Dashboard, where all 
information relating to your content can be found. 

Don’t be discouraged if your first attempt isn’t as popular as you 
might like! You may need to adapt your content to make it more 
engaging and relevant for your audience.

You might need to change the topic you are writing about, or you 
might consider writing the content in a different style in future. Don’t 
be afraid to experiment to find a style that you are comfortable with 
that is right for your audience and allows you achieve success.

Distribute your content
Once you have written your content, you are now ready to distribute 
it so your audience can consume it and possibly go on to convert to 
becoming a client.

At Lexology, we now have a subscriber base that exceeds 650,000
users across the globe. We can support you on getting your
content in front of the right people.

It is important to remember that you should be producing content on 
a regular basis and promoting the content to strengthen your brand 
position in the industry and establish authority and credibility whilst 
also regularly staying in-touch with your audience.
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If you would like to discuss your content strategy or have any questions, 
get in touch with our Customer Success team - customerservices@lexology.com

https://www.lexology.com/analytics/dashboard
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